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DANIEL HEINIGER

FOR THREE GENERATIONS, HEINIGER HAS COMBINED SWISS PRECISION, FAMILY

VALUES, AND CUTTING-EDGE DESIGN TO BECOME A TRUSTED NAME IN BARBERING.

CEO DANIEL HEINIGER SAT DOWN WITH US TO SHARE HOW HERITAGE SHAPES

EVERYTHING THE BRAND DOES — AND TELL US WHAT'S NEXT FOR THE ICONIC NAME.

“QUALITY
PRODUCTS
MADE IN
SWITZERLAND
~ THAT'S WHAT
THE HEINIGER
BRAND
STANDS FOR”

i When Daniel Heiniger spoke about his role as CEO, his

i tone carried both pride and purpose. “Heiniger has been
family-owned for three generations,” he said. “Being family-
i owned means thinking long-term and planning for the next

generation, not just the next quarter.”

That sense of stewardship runs deep in the company’s DNA.
Many of Heiniger’s employees have served for decades, and
with the brand preparing to celebrate its 80th anniversary next
year, continuity has been key to preserving values like customer
proximity, quality, and innovation.

“Passing the torch from my father to me is both an honor

i and a responsibility,” Daniel explained. “My job is to protect
i the legacy while preparing for the future.”

And what a legacy it is.

From Sheep to Shears: The Heiniger Story

Founded by Daniel’s grand-uncle Hermann, Heiniger’s origins
were humble. “We started in agricultural trade before
developing our first electrical sharpening device,” Daniel noted.
That invention laid the foundation for Heiniger’s early clipping

¢ machines, which would revolutionize animal grooming.

Under Daniel’s father, Werner Heiniger, the company

. became the world leader in professional sheep shearing —an

achievement that still defines its technical expertise today.
"Our know-how in cutting wool and hair gave us a unique
advantage,” Daniel said.

This mastery opened the door to new possibilities. Heiniger

i moved into pet grooming, and success there drew the

: attention of the barbering industry. “Our tools were being sold
i into barbering by competitors,” Daniel explained. “We saw

" the potential and developed dedicated tools for professional

barbers and hairdressers.”
What began as a natural evolution has now become one of
the brand’s most exciting growth areas.

Swiss Precision at Its Core
If there’s one phrase that sums up the Heiniger ethos, it's
this: “Quiality products made in Switzerland - that's what the

i Heiniger brand stands for.” Daniel said the brand’s Swiss roots
i aren't just a point of pride; they're a competitive advantage.

“Our production in Switzerland benefits from a deep-rooted
quality culture,” he explained. “With management and
manufacturing on the same site, we can maintain close control
over every step, ensuring nothing compromises our standards.”

This tight integration is also what gives Heiniger its
reputation for reliability — something that professionals notice
from the first cut.

i Listening, Learning, and Innovating
i One of Heiniger's most significant strengths lies in its approach

to product development. For Daniel, innovation begins with
observation. “We start by observing our customers on site to
understand their pain points,” he said. “Then we turn these
insights into smart ideas and innovations that deliver real
added value.”

WERE
CONSTANTLY
IMPROVING
AND LEARNING
FROM
FEEDBACK,
CONTINUING
OUR PATH OF
INNOVATION
AND QUALITY.

The process is collaborative from start to finish, involving

R&D, assembly, marketing, sales, and service. “Having
i everything under one roof lets us optimize the complete tool
: for both technical excellence and usability,” Daniel explained.

The result? Tools that combine power and precision with
the comfort and ergonomics that professionals demand.
“Design is as much about the feel in the hand as the cutting
performance,” he said. “Both are tested intensively with
professional users before launch.”

Adapting for the Barbering World

¢ Transitioning from animal grooming to human hair wasn’t
i as simple as swapping blades. “The technology transfer was

natural,” Daniel noted, “but the challenge was adapting
ergonomics, aesthetics, and specific performance demands for
barbers and hairdressers.”

Success in barbering required more than technical know-
how — it required building new relationships. “Moving
into barbering meant listening closely to a new group of
professionals,” Daniel said. “We now work closely with barbers

i to ensure precise product design.”

This hands-on approach has paid off, helping Heiniger craft
tools that feel tailor-made for the craft.

A Mission That Matters
When asked to define Heiniger’s mission in a single sentence,
Daniel didn't hesitate:

“We make professionals’ work easier by delivering Swiss-
engineered, ergonomically designed tools with unmatched

i quality and service.”

That mission reflects a broader vision: to be the premium
brand of choice worldwide for innovative solutions in shearing
wool and cutting hair. It's a vision grounded in heritage but
driven by an unwavering focus on the future.

What'’s Next for Heiniger?
While Daniel kept some details under wraps — “We like to keep
some surprises for our customers,” he said — he made one
thing clear: innovation is continuous.

“Future products will be even more tailored to the needs of

: professionals,” Daniel explained. “We're constantly improving

and learning from feedback, continuing our path of innovation
and quality.”

That commitment means professionals can expect tools that
aren't just efficient but designed with their craft — and comfort
—in mind.
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¢ The CEQ’s Closing Word

i For Daniel Heiniger, success isn't just about making the best

i tools; it's about honoring a promise that started 80 years ago
in Switzerland. “Our heritage is woven into everything we

i do,” he said. "It guides us in staying close to professionals,

i delivering uncompromising quality, and always innovating for
© the future.”

From sheep shearing to the sharp lines of a modern fade,

Heiniger's journey proves that when legacy meets innovation,
i the result is nothing short of exceptional.



